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INTRODUCTION TO THE FORUM
As we all know that Data is the lifeblood of every business, but to empower the organization, it needs 
to be used carefully and strategically. And data are also what is making machines intelligent. Data 
are making a huge difference in the overall AI and machine learning landscape. It can be a challenge 
getting business units to adopt BI and to kick off the journey from data to Artificial Intelligence & 
Machine Learning.

The Corporate Parity Five Star Forum will focus on strategies to get the most value when you 
design and implement analytics for your business. You will get insights not only on how to Partner 
with the Business to Best Leverage Business Intelligence for Operational Benefit, but also on  how 
Big Data could become your first step towards piloting AI& Machine Learning solutions. 

The event will be a mixture of real life Case study Presentations, Panel Discussions, Breakout sessions 
and workshops. Do not miss a great opportunity to network and benchmark with your peers!



www.corporateparity.com  /  +44 20 3129 1775  /  info@c-parity.com

Business Insight
& Analytics

Forum

Global
WELCOME

ABOUT US
CORPORATE PARITY is a well-established professional conference and event organiser with a 

European base and an ambitious global growth strategy.

We work closely with our delegates in organising international conferences, bringing together 
experts, those within academia and practitioners from a wide range of disciplines to discuss 
options and strategies in their individual fields.

Our international conferences aim to provide our participants with a positive impact and help 

them achieve efficiency in their daily responsibilities while overcoming any possible challenges.

OUR MISSION
With our exceptional market research, customised ideas and conferences, we aim to empower our 
clients with up-to-date information for future growth and development within their respective 
industries. We intend to achieve this objective with our tailor-made and industry-driven values.

OUR VISION
To establish long term relationships within various industries by providing quality services that 
meet and exceed our client’s demands.

DEAR DELEGATE
Corporate Parity would like to sincerely thank you for your participation at:

GLOBAL BUSINESS INSIGHT & ANALYTICS FORUM

Log in to the Web App with your email address 
and enjoy all the benefits of attending!

The link to this Web App is: 
http://bit.do/CPBIA 
or you can scan the QR code below. This Web App will serve as a great tool for you to stay 
informed and engaged throughout the  event. Just log in using your e-mail address and you‘re 
instantly connected!

• Check up-to-date program schedule
• See full list of attendees
• Ask questions to speakers
• Rate your favorite session
• Chat with other participants
• View presentation slides

QR code
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  9:00 Keynote
  Augmented Intelligence - AI-enabled Business Intelligence

Large, unstructured, datasets, fed by new data sources such as social media
and ubiquitous sensors, together with advances in Machine Learning, will
enable Business Intelligence to move from descriptive to predictive and even
prescriptive analytics.

This presentation will provide an overview of the enterprise functions affected,
now and in future, and describe the many applications that are currently being
developed by both large corporations and small startups.

It will conclude with scenarios of the impact of these developments on companies, 
consumers and society.

10:15    COFFEE BREAK

8:30    REGISTRATION & WELCOME COFFEE

8:50    OPENING REMARKS FROM THE CHAIRMAN

Ruud Vermeulen
Director
DATA ANALYTICS  
an Ortec Finance company

  9:45    Speed Networking

Innovative approach to maximize networking capabilities for a period 
of 2 minutes, where delegates can meet their peers and exchange 
business cards before rotating to the next company representative.

10:45   Power Session
  Growth Hacking: The role of data in your business

Building products isn’t enough. Marketing channels are saturated. 
Rapid Experimentation and Growth Marketing skills help you beat 
the competition and keep growing!

Growth comes from a mix of behavioral psychology, coding, creative 
marketing and data analysis. Having spent the last couple of years 
building, coaching and training regiments of growth teams and 
growth marketers, in this talk I’ll run you through some of the latest 
stories, learnings and tricks we’ve learned along the way. 

A brief but information-packed power session covering the process, 
mindset and tools that will help you on your journey towards a more 
consumer centric, experiment- and data-driven organization.

David Arnoux
Co-Founder/Head of Growth
Growth Tribe

DAY 1
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11:30   Panel Discussion 
From BI to AI: Focus on Business Outcomes to Architect  
Your Data and Analytics Platform

• From business intelligence to artificial intelligence, there is a
broad range of analytics capabilities to pick from and myriad
ways to connect them to deliver use cases. Learn how to architect
a business-oriented data and analytics platform and develop the
analytics evolution roadmap to deliver it.

Shivanku Misra
Director, Data Science & 
Analytics
The HEINEKEN Company

Shivanku Misra
Director, Data Science & 
Analytics
The HEINEKEN Company

Raymond Hounon
Data & Artificial Intelligence 
Business Manager
Microsoft

MODERATOR
Anirvan Sen 
Managing Director 
Fifth Chrome

14:40   Enhancing Sales Strategies through Analytics
• Gaining complete visibility across customer segments, sales,

revenues, and pipelines

• Making accurate and reliable sales predictions

• Identifying opportunities that are most likely to convert

• Enabling sales teams to identify and measure areas that need
improvement

• Recognizing strategic intervention points such that sales teams
improve their success rate in closing deals

14:00   Collaborative Forecasting and Insights
• Establish integrated business planning through synchronized

forecasting processes

• Develop, implement, and manage collaborative forecasts

• Establish collaborative planning and forecasting partnerships

• Make transparent, interrelated and aligned business assumptions

• Capitalize on collective knowledge & decision making, while
reducing redundancy

Conrad Wolfram
Strategic Director
Wolfram Research

12:10 Multiparadigm data science: AI, analytics and answers
• Problems with today’s data science and how to address them

• Why is Enterprise Computation crucial and how to implement it?

• Live demoing the latest Wolfram AI and data science technology from
one of the founders

• New skills and training for AI-enabled organisations

Conrad Wolfram
Strategic Director
Wolfram Research

12:50    LUNCH BREAK

Raymond Hounon
Data & Artificial Intelligence 
Business Manager
Microsoft
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16:30 Break out Session

GROUP A: Strategy

GROUP B: Technology

17:30 Closing remarks 

18:30 Networking Dinner 

16:00 Coffee Break

15:20   Building Successful Products through  
Experiments - the Role of Analytics
Badoo is a dating-focused social network with a family of apps. 
Bumble, which we launched in 2015, was evaluated at over a billion 
USD last year. A user-centric experimental culture is one of the key 
factors in Badoo’s success, in which data analytics plays a vital 
role. In this session, we will discuss a few methods of designing and 
evaluating product experiments tailored to various scenarios.

• Traditional A/B tests

• Single-market tests with Bayesian Structural Time Series (BSTS)

• Multi-armed bandit experiments

CANDICE REN
Head of Analytics
BADOO, UK

DAY 1
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11:00    COFFEE BREAK

8:30    REGISTRATION & WELCOME COFFEE

8:50    OPENING REMARKS FROM THE CHAIRMAN

  9:40 Understanding Traditional, Big Data and Emerging Analytical 
  Architectures

• Evolution from Traditional to Big Data Analytics

• Technologies Used for Big Data Analytics

• Challenges and Opportunities of Distributed Architectures

• Getting Insights on-the-fly: Emerging Real-Time Analytical Architectures

• Hardware, Software and People: The Talent Gap

Alexey Dral
Head of BigData & ML (MIPT)
Sberbank

10:20 The Next Big Thing: Journey to Cognitive Computing

Luisella Giani 
EMEA Buisness 
Innovation Director 
Oracle

  9:00 Keynote
  Winning your end users with Live Insights

An enterprise analytics system is only as successful as its number of recurring
users. Iver van de Zand will explain how to increase end user adoption for
modern analytics system. Learn what role Live and Online insights play in this
discussion.

Iver van de Zand
SAP Global Head 
Analytics & 
Leonardo PreSales
SAP

• Are machines learning how to think as humans?
• How natural language processing, machine learning, virtual reality

will permit to humans to be more human!
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11:30 Roadblocks to Enterprise AI: What is keeping you from 
getting full value from your analytics?
Data science and machine learning have created and transformed 
tons of business models across industries in the past 10 years, and 
given the key role
these techniques play in digital automation, that is unlikely to change 
any time soon.
Many companies have acted on this opportunity, and over the past few 
years, the number of data scientists in commercial organisations has 
increased dramatically. However, not all companies have been equally 
successful in reaping the benefits of these transformation. What is 
stopping companies from extracting the full benefit from their analytics 
capability, and what can they do to turn that around?

Wouter Oosterbosch 
Principal Data Scientist
IBM

13:30 Closing remarks & Lunch
  End of Forum

12:10   Keep calm and remain data-driven : how to tame data  
  exponentiality

As users generate more and more available data, leveraging 
technology is becoming increasingly necessary for businesses. How 
are leading marketers adapting in order to stand out and develop 
future-proof connections with their consumers?  What promise does 
the future of marketing hold, and what is the path to achieve it?

A journey to successful data-driven marketing.

12:50 Panel Discussion 
  Using Analytics to Drive Customer Satisfaction

• Customer Loyalty Programs

• Challenges of Building a Winning Loyalty Program

• Lessons from effective loyalty programs

Thanassis Thomopoulos
Data Strategy Specialist
Google

Thanassis Thomopoulos 
Data Strategy Specialist 
Google

Luisella Giani
EMEA Business 
Innovation Director 
Oracle

MODERATOR
Anirvan Sen 
Managing Director 
Fifth Chrome

DAY 2
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Anirvan Sen 
Managing Director
Fifth Chrome

Anirvan brings over two decades of transformation and operations experience with a wealth of expertise in 

business transformation, mergers & acquisitions, post-merger integration, organization re-structuring with 

broad spectrum operational experience across the globe. He has worked at and advised several Fortune 

500 (GE, SONY, DELL, Coca-Cola, Gilead Sciences) and middle-tier companies (Unit4, Epicor, MAF Ventures). 

His global experience spans from China, Southeast Asia, India, US and Europe, Middle-East and Africa. He 

runs a boutique advisory and training company, Fifth Chrome that specializes in business transformation 

and he is the Netherlands partner of Global PMI Post-Merger Integration) Partners, which specializes in M&A, 

integrations and carve-outs. He is a Master Black Belt Lean six sigma.

Ruud Vermeulen
Director
Data Science and Smart Industry
Ruud is Director of Data Science and Smart Industry at Data Analytics (an Ortec Finance Company) in Rotterdam. He is responsible 

for advanced analytics projects with IBM Watson, Google Deepmind and Microsoft Cognitive Toolkit in a wide range of different 

business functions and industries.

Previously he was Director EMEA at Lux Research, an independent research and advisory firm, providing strategic advice and 

ongoing intelligence on emerging science-based technologies, helping large global corporations identify opportunities for 

growth. He was also involved in the Digital Innovation Lab at the Faculty of Economics and Management at the Vrije Universiteit 

Amsterdam. 

Before joining Lux Research he worked a.o. as Director of Aftermarket Services at Koch Industries in Singapore and Luxemburg, 

where he developed data-driven new service and maintenance business models in the chemical and petrochemical industry.

Next to data science, he is interested in the Industrial IoT, Computer Assisted Engineering (CAE) and Manufacturing (CAM and 

AM) and the application of System Dynamics methodology and tools to the modeling and simulation of innovation, markets and 

industrial development processes.

Ruud holds a BSc. in Mechanical Engineering and a MSc. in Technology Management from Eindhoven University of Technology 

(TUe) in the Netherlands. 

Chairman
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David Arnoux
Co-Founder/Head of Growth
GrowthTribe

David runs Growth Tribe, a young 25-person company that teaches startups and corporates the skills, tools 

and tactics of rapid experimentation. His hobbies include building prediction models and running 5-second 

tests. He also has a Youtube channel called “Growth Tribe”... come subscribe.

Raymond Hounon
Data & AI Business Manager
Microsoft
An experienced Sales leader with more than 14 years’ experience in Solution Sales working with company 

such as Andor Technology; General Electric; Oracle and recently Microsoft Corporations, selling data & 

Artificial Intelligence solutions both on -premise and in Microsoft Azure data services. He has experience 

working with Multi-national organisations in adding value by streamlining processes; increasing productivity 

and efficiency. His industry focus is Financial services, Manufacturing; and legal. 

More recently Raymond Hounon has been working with customers to develop their Digital transformation 

strategies by modernising their Data platform and innovating, automating business processes by leveraging 

new data analytics tools and Artificial intelligence solutions. The focus has typically been towards Microsoft 

SQL server platform and Azure data services, as companies see the growing benefits for a Cloud based 

delivery model to that of traditional ‘On Premise’ models. Areas of interest to Raymond Hounon are: Big Data; 

Cognitive services; IoT; Advanced Analytics & Artificial Intelligence.

Conrad Wolfram
Strategic Director
Wolfram Research
Conrad Wolfram, physicist, mathematician, and technologist, is Strategic Director and European co-founder/CEO of the Wolfram 

group of companies - described as the „computation company“ and uniquely operating at the intersection of computation, 

data and knowledge. Wolfram technology and consulting solutions drives innovation in data analytics in industries as diverse 

as finance, health and telecoms. Technologies include Wolfram|One, Wolfram|Alpha knowledge engine (powering knowledge 

answers for Apple‘s Siri),Computational Notebooks, Enterprise Private Cloud, Wolfram Language and Mathematica. Conrad is 

recognised as a thought leader in AI, data science and computation, pioneering a Multi-Paradigm data science approach. He 

is also leading the reform of technical education, advocating a fundamental shift to focus on computer-based computational 

thinking rather than hand calculation - founding computerbasedmaths.org to drive implementation of the change. Conrad holds 

degrees in natural sciences and maths from University of Cambridge.
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Shivanku Misra
Director, Data Science & Analytics 
The HEINEKEN Company

Shivanku is a senior analytics leader based in the United States, and has over the last 10 years led cutting 

edge data science projects for companies like Heineken, PayPal, Dell Computers and Coca-Cola. From 

implementing advanced business intelligence solutions for the BU presidents, to developing marketing 

mix models for some of the biggest brands in the world, Shivanku has helped Fortune 500 companies 

materialize true ROI of their investment in data, analytics and consumer insights.

In his current role at Heineken, Shivanku heads the Data Science & Analytics’ function for the US business 

and is responsible for critical projects including Predictive models for Revenue Attribution, Prescriptive 

Analytics for Commercial Mix, Opportunity Mapping, Data Harmonization, Customer Segmentation and 

Volume Planning. He also helps in developing the enterprise Big Data and performance measurement 

strategy for Heineken at a global level.

With over 11,000 followers on LinkedIn, Shivanku is known in the industry for mentoring those who’re either 

starting or revamping their journey within analytics. 

Cameron Brown
Strategic Risk Management Adviser (Digital Resilience and 
Information Control)
Affiliate - Australian National University 
Cameron Brown (@AnalyticalCyber) is a cyber defense advisor, information security strategist, lawyer and 

digital forensic investigator who has worked in government, policing and commerce. He currently manages 

projects for a Big 4 consultancy practice and works with clients to design cyber governance strategies, build 

effective enterprise-wide security architecture, enable defensive technologies to protect data, investigate 

and respond to security breaches, implement appropriate measures for compliance with privacy regulations, 

and enact countermeasures to detect harmful activity inside an organisation. Cameron is also an author 

and contributor to books and articles on many aspects of Cybercrime and Cybersecurity, and is affiliated 

with the Australian National University Cybercrime Observatory where he has conducted in-depth research 

into emerging trends in Forensic Science, Cybercrime Offending, Terrorism Prevention, Anti-Corruption, and 

Cyberwarfare.

Candice Ren
Head of Analytics
Badoo
A specialist in big data analytics, Candice Ren has worked for a number of firms internationally across industries (FMCC, Finance, 

Luxury Goods, and Tech). She is now the Head of Analytics at Badoo Ltd, a social networking company based in London with many 

successful apps such as Badoo, Bumble and Chappy.
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Iver van de Zand
Global Head Analytics & Leonardo PreSales
SAP

Iver van de Zand is a lead evangelist on Analytics and Innovations for SAP. He leads the Global Analytics 

PreSales and is an often-invited keynote speaker. Iver is the author of the topselling “Passionate On Analytics” 

book.

Luisella Giani
EMEA Digital Director
Oracle

Luisella Giani, EMEA Business Innovation Director at Oracle, has over 15 years of international experience 

leading digital strategy, operations and product development. Following a degree in Artificial Intelligence, 

she started her career with iconic brands of the digital age, such as Skype, Netlog and Lycos. More 

recently she has been helping global businesses, such as Yellow Pages, Goodyear-Dunlop and DuPont 

Coating, with their digital transformations. Her role at Oracle is to help companies to continuously innovate 

defining, creating and realize new digital experiences. 

Alexey Dral
Head of BigData & ML (MIPT)
Sberbank

Founder, CEO and Chief Scientist.

The head of Coursera specialization “Big Data for Data Engineers” (10+ thousands learners worldwide).

10 years of working experience for the top Russian and international companies (Amazon AWS, Yandex, Sberbank) and qualification 

on large-scale problems.
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Sarah Reeser
CEO
Analytical Intel

Thanassis Thomopoulos
Data Strategy Specialist
Google

Thanassis is Data strategy specialist at Google.

In previous lives, he has navigated the start-up environment, global FMCG companies as well as B2B large 

corporations, where he has held diverse C-level positions on the IT side as well as the marketing side, across 

different countries.

His current work is focused on how to use data to provide better journeys to consumers.

Fun facts (Pick one if needed)

Started programming when he was 7

Plays the organ at weddings

Speaks 5 languages

(ex-) professional backgammon player

Greek, raised in France, married to a half-Spaniard, living in Amsterdam.

Wouter Oosterbosch
Principal Data Scientist / Europe Manager | 
Advanced Analytics WW Center of Competence
IBM

Wouter Oosterbosch is a Principal Data Scientist at IBM, where he leads the European team in the worldwide Advanced 

Analytics Center of Competence. Before that, he was the Lead Data Scientist for IBM‘s consulting practice in the Benelux. In 

over 10 years of advanced analytics and data science consulting across multiple industries, Wouter has helped build and grow 

multiple teams, and hands-on tackled tens of applied AI problems, ranging from 1-week prototypes to multi-year enterprise 

transformations. 
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Vote of Thanks 
Corporate Parity would like to extend a vote of 

thanks to all those who have contributed in one way 
or the other to make this Forum a success.

We would especially like to acknowledge our 
gratitude to our chairman, Anirvan Sen, program 
contributor Luisella Giani, all our speakers and, of 

course, all the delegates.

We wish you all a safe trip back to your various 
destinations and we do hope to see all of you again 

on our future events! 

Warm Regards, Corporate Parity
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3RD PREDICTIVE & BIG DATA 
ANALYTICS FORUM
27TH - 28TH SEPTEMBER 2018

AMSTERDAM - THE NETHERLANDS

2ND GLOBAL FORUM: BIG DATA 
& ANALYTICS IN HEALTHCARE

11TH - 12TH OCTOBER 2018 
LONDON - UNITED KINGDOM

2ND BUSINESS INSIGHT 
& ANALYTICS FORUM

OCTOBER 2018
SINGAPORE 
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